
 

C as e study  a re a

• 672 households
interviewed  (12 villages)

• 85% of the surveyed  
population is li terate

• 5%  of the popula tion  in  the 
study villages a re m igrants

• The ma in reason  for 
m igration is employm ent

R ole  of the Househo ld  in  
sm all econom ic  a c tiv ities

• 8%  of the households have 
industry /business activity

• 36% of the households 
have agricu lture activity 

• 23  %  of the households 
have tourism  activity
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E m ploy me nt d is tribution

•Te rtiary sector 71%

•Primary and secondary 
sectors about 15% each

•30% of the labour force of the 
tertiary sector is d irectly  
involved with tourism

H ouseho lds in Tourism

•W orking ho te ls /restau ran ts
/drivers / o the r tourism  related  
activities

•Own or run a ho te l / restauran t
/ shack  /  shop 

•Ren t ou t rooms to: Tourists
/Others

•Hire  o r own a taxi or motor 
cycle taxi
S ell goods / services

P erce ived adv antages 
and d is adv antages  of 
de velopm e nta l 
ac tivities:

•Employment opport. -
72%

•Improved 
in frastructure/ 
enhanced  amenities -
31%

•Pollu tion - 31%

•Resource  scarcity -
33%

•Increase in prices -
57%
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