
Climate change: the need for communication? 

 



Who we are 

BBC Media Action is the the BBC’s international development 
charity. We work in health, governance and rights, and 
resilience and humanitarian response.  
 
Our aim is to inform, connect and empower people around 
the world. We are currently working in 38 countries reaching 
approximately 250 million people, using media in all its forms 
to reduce poverty and promote human rights around the 
world.  



• VIDEO 



An experiment: 

“Eleven of the last twelve years (1995-2006) rank among the 

twelve warmest years in the instrumental record of global 

surface temperature (since 1850). The 100-year linear trend 

(1906-2005) of 0.74 [0.56 to 0.92]°C is larger than the 

corresponding trend of 0.6 [0.4 to 0.8]°C (1901-2000) “ 

given in the Third Assessment Report (TAR) of the IPCC. 



IPCC? 

Mean Surface 

temperature? 

What????? 

Climate 

change? Why 

should I care?  



WHY WE NEED TO COMMUNICATE 
CLIMATE CHANGE  

 
• Understand your 

audience- and their 
climate reality. 
 

• Demystify the jargon 
to improve adaptive 
capacity. 
 

• Connect the Dots 
 



Changing the conversation about climate 

change 

vs. 



BBC Media Action’s Climate Asia Project 

www.bbc.co.uk/climateasia 

33,500 interviews 
100 focus groups 
150 in-depth interviews with experts and 
opinion-formers 
42 community assessments 
Communication workshops 
Evaluation of existing communication 

Bangladesh 

Pakistan 

India 

Indonesia 

China 

Vietnam 

 

Nepal 



Methodology and Sample Size 

Over 8300 interviews 30 interviews with experts  

8 community assessments 
24 focus groups 



Our approach: 

Weather Environment 

Resources Resources 



The Topline for India 

87% 82% 25% 54% 79% 

Producing less food 

53% decreases in agricultural 
productivity  

 

 

Choice of job 

65%  

affects  ability to choose job  

  

 



The ‘CITY’ Picture 



State Differentials 



Audience Segmentation 

 



Regional Differentials  



Regional Differentials  



Barriers to act 



Confidence in National government in India is low  



The Bigger Picture 

http://www.bbc.c
o.uk/mediaaction
/climateasiadatap
ortal/dataportal/i
ndia#?india/com
munication 



How Climate  Asia is helping  

• Amrai pari 



The outputs 

http://www.bbc.co.uk/mediaaction/climateasiadataportal


An Activity for you:  What’s their climate story? 

AUDIENCE PROFILE 

Motivators 

Responses:  

How are they responding 
 

Information Needs 

What is their climate 

 problem? Who do they 

Get their information from? 

What info do they need? 
 

Problems?  

Trust  



 

Indicators:  
Motivators 

 

Problems/ Worries 

 

Trust 

 

Information needs 

 

Climate Change/Environmental 

problems. 



Profiles 

5 minutes left 

ICEBREAKER AUDIENCE PROFILE INTERVENTION CHALLENGE SOLUTION 

Think about: – Worries – Problems 

What are the main issues facing them in their lives? 

How are they responding? 



Profiles 

1 minute left 
Don’t forget to write your thoughts on the flipchart 

AUDIENCE PROFILE INTERVENTION CHALLENGE SOLUTION 



The Climate  

Communication 

 Strategy -10 mins. 

ICEBREAKER AUDIENCE PROFILE CHALLENGE 



Choose one theme or a sub 
themes 



Choose 1 communication objective 



Choose a channel or medium of 
communication 

•  TV 

•  Radio 

• Community radio 

•  Interpersonal 

communications 

•  Internet 

•  Print 

• Mobile phone 

•  Film 



Choose a format? Or 
complimentary ones ?  



Maybe identify a partner for a 
campaign?  



Profiles 

1 minute left 


